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Executive Summary 

This report presents the work carried out until M18 regarding the Dissemination and Communication 
activities, and more specifically the performance achieved through FORESIGHT website and Social 
Media channels.  

Impact sustainability when it comes to Dissemination and Communication activities, calls for the use 
of proper tools to achieve this goal. Nowadays, electronic means of communication are placed in high 
importance level to achieve not only the most effective impact but at the same time, the most 
sustainable one. 

Εspecially seen under the recently imposed restrictions due to the COVID-19 pandemic, the electronic 
means of communication virtually substituted every in person human interaction. As a result, a very 
significant portion of the effort made in the Research domain too, has been transferred to cyber space. 

Within this scope, FORESIGHT developed and launched its official information web portal in M3, to 
make available for its stakeholders and public audiences the core elements of this project. Information 
regarding the FORESIGHT profile in terms of its vision, scope, and objectives as well as consortium 
composition, access to scientific publications, news and activities and planned work of the project is 
available via the web portal. 

FORESIGHT is making efficient and effective use of social media channels to increase the spread out of 
information regarding its activities and outcomes aiming at a global audience of stakeholders and 
interested third parties. In this way, the potential for the electronic networking activities of the project 
is increased and functions in a supportive way along with the physical presence of its consortium 
representatives at various events.  

The proper function and use of the above-mentioned electronic means of dissemination and 
communication combined with the active presence of the FORESIGHT consortium representatives to 
them, is needed to maintain the requested Impact Sustainability.  
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Acronyms & Abbreviations 

Term Description 

REA Research Executive Agency 

WP Work Package 

PO Project Officer 

KPI Key Performance Indicator 

CMS Content Management System 

D Deliverable 

DoA Description of Action 

GDPR General Data Protection Regulation 

JavaScript JavaScript, often abbreviated as JS, is a high-level, dynamic, weakly typed, 
prototype-based, multi-paradigm, and interpreted programming language. 

M Month 

MySQL MySQL is an open source relational database management system (RDBMS) based 
on Structured Query Language (SQL). 

PHP 
PHP (recursive acronym for PHP: Hypertext Preprocessor) is a widely-used open-
source general-purpose scripting language that is especially suited for web 
development and can be embedded into HTML. 

Plug-in 
Plug-in (or plugin) is a software component that adds a specific feature to an 
existing computer program. When a program supports plug-ins, it enables 
customization.  

WordPress WordPress is an online, open-source website creation tool written in PHP. 
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1 Introduction 

1.1 Overview 

This deliverable is described in the DoA as follows: D12.9 - Report on the project website and the social 
media channels (II), and it is due in Month 18 (M18).  

The demonstrator part of this deliverable relates to the overall web presence of the FORESIGHT 
website, after its development and launching at M3, up to today, and the corresponding Social Media 
channels, describing at the same time their functions and futures. 

The project website functions as the focal point, as well as the official source, of any publicly available 
information regarding consortium partners, planned work and events. The website provides the 
necessary access to the FORESIGHT on-line collaboration within the consortium, and all the public 
documents produced by FORESIGHT. The website promotes dissemination activities by featuring press 
releases, publications, and conference presentations. It also serves as a gateway to the FORESIGHT 
social media channels, by providing the necessary links to them, making the visitor aware of the 
existence of these channels, and at the same time giving the visitor easy access to them. 

1.2 Relation to other tasks and deliverables 

Dissemination Deliverables can receive Input and produce Outputs within a range of WP2 to WP11 
Tasks and Deliverables. Therefore, they can be characterized from their cross-WP interrelation. 
Focusing on WP12, this Deliverable 

Receives inputs from: 

Table 1. Input Tasks and Deliverables 

Task Title Deliverable 

Task 12.1  Dissemination activities D12.1 

Task 12.4  Clustering with other related 
projects and stakeholders 

D12.4 

Task 12.5  Market analysis and 
business models 

D12.5 

Task 12.6  Exploitation and long-term 
sustainability plan 

D12.6 

 

Provides outputs to: 

Table 2. Output Tasks and Deliverables 

Task Title Deliverable 

Task 12.1  Dissemination activities D12.13 
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Task 12.4  Clustering with other related 
projects and stakeholders 

D12.10, D12.15 

Task 12.5  Market analysis and 
business models 

D12.11 

Task 12.6  Exploitation and long-term 
sustainability plan 

D12.7, D12.12 

 

1.3 Structure of the deliverable 

Deliverable 12.9 includes the following sections: 

§ Section 1 – Introduction: Where the overview of the deliverable along with its scope and 
objectives are presented. 

§ Section 2 – FORESIGHT Website and Social Media channels: The description of the project website 
profile and functionalities. Moreover, the description and functions of the FORESIGHT Social Media 
channels are presented. 

§ Section 3 – Conclusions: Providing first useful insights and estimation about future potential and 
challenges for the impact creation activities using the website and social media channels. 

§ Section 4 – References 
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2 FORESIGHT website and Social Media channels 

2.1  FORESIGHT website 

2.1.1 Home page 

The template used for FORESIGHT website is based on the WordPress template. WordPress® is a free 
and open-source Content Management System (CMS) platform based on PHP, MySQL, and JavaScript. 
This is one of the most often used technology in developing a modern, easy accessed and web browser 
compatible website. In the same time, WordPress® provides the developer with a set of web tools to 
enhance and simplify the process of adding or updating website content. The FORESIGHT website is 
accessible using the URL: https://www.foresight-h2020.eu 

2.1.2 Website structure 

This website structure is designed to provide easy access and overview to the website visitor. It clearly 
defines the different sections of the FORESIGHT web portal, which include: 

§ Home 
§ FORESIGHT Project 

• About FORESIGHT 
• Objectives 
• Consortium Partners 

§ Library 
• Public Deliverables 
• Scientific Publications 

§ News & Events 
§ Cluster 

• Related Projects 
• Synergies 

§ Cyber-Range Network 
§ Contact Us 

The Home page (Figure 2) is using the official logo, image headers, and further project-topic-related 
imagery promoting FORESIGHT visual identity. At the same time, it is showcasing the project’s 
objective using a designated plugin. The main purpose of the Home page is to provide the user with 
an appealing design to attract the visitor’s attention to the FORESIGHT profile. Moreover, the Home 
page is making the navigation menu available to the visitor. The navigation menu provides a logically 
well-structured way, offering the user an easy access to the website’s various sections. The navigation 
menu of FORESIGHT website remains visible throughout the different webpages, to ensure that the 
visitor will have all the available options to access any page of the website he/she prefers. 

Dynamic Web Layout: The template of the website is responsive: it automatically changes size and 
adjusts to the screen display of the device in use, whether it is a PC, a tablet, or a smart phone. 
Moreover, the website uses the appropriate logo detail for the favicon (Figure 1), which further 
strengthens and promotes the FORESIGHT project visual identity. 

FAVICON 



D12.9 Report on the project website and the social media channels (II) 

© 2021 FORESIGHT  Horizon 2020 | SU-DSS01-2018 | 833673 

11 

 

Figure 1. FavIcon 

 

Figure 2. FORESIGHT website Home page 

Scrolling down the Home page, the visitor is introduced, using a manually operated horizontal sliding 
plugin, to showcase the FORESIGHT project partners logos (Figure 3). 

 

 

Figure 3. FORESIGHT Consortium logos 

Towards the footer section (Figure 4) of the Home page, which remains visible throughout the 
navigation of the different sections of the website pages, are located: 
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§ The HORIZON 2020 funding acknowledgment. 
§ The Data Protection – Privacy Policy – Terms of Use according to the GDPR mandates. 
§ The Social Media buttons which will provide access to the project’s social media channels. The 

Social Media buttons include LinkedIn (linkedin, n.d.), Twitter (twitter, n.d.) and YouTube 
channel (youtube, n.d.). 

§ The EU Flag also serves as an active link to the EC Cordis webpage providing additional detailed 
information regarding the project’s duration, budget, partners, etc. 

 

Figure 4. Footer Section 

The menu item “FORESIGHT Project” triggers an expandable menu (Figure 5) offering the available 
submenu tabs, which lead to the following webpages: 

§ About Foresight 
§ Objectives 
§ Consortium Partners 



D12.9 Report on the project website and the social media channels (II) 

© 2021 FORESIGHT  Horizon 2020 | SU-DSS01-2018 | 833673 

13 

 
 

Figure 5. “FORESIGHT Project” submenu 

The “About FORESIGHT” submenu item (Figure 6) guides the visitor to the page where the main 
aspects, the vision and the concept of the FORESIGHT project are presented. In this way, more details 
regarding the project’s core concept are available to the project stakeholders and the public audience. 

 
Figure 6. “About FORESIGHT” page  

The submenu item “Objectives”, (Figure 7) leads to the webpage where the objectives of FORESIGHT 
are analysed in more details than in the Home page. 
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Figure 7. “Objectives” page  

The submenu item “Consortium Partners” (Figure 8) leads to the webpage where the FORESIGHT 
consortium is showcased. The page contains information about the consortium partners, providing the 
webpage visitor with the logos of the partners, a short profile description of their 
Organization/Institution/Company and direct hyperlinks leading to their official websites. 

 

Figure 8. “Consortium partners” page 

The menu item “Library” (Figure 9) triggers an expandable menu offering the available sub-menu tabs 
which lead to the following webpages: 

§ Public Deliverables 
§ Scientific Publications 
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The submenu item “Public Deliverables” (Figure 10) leads to the webpage (cf. Figure 10) where the 
deliverables characterized as public are available to the website visitor for viewing. Upon REA’s official 
approval, public deliverable downloading is also made available.  

The submenu item “Scientific Publications” (Figure 11) leads to a dedicated webpage where hyperlinks 
to publication documents are available for the FORESIGHT academia interested parties, stakeholders 
and the public audience. 

 

Figure 9. “Library” sub menu 
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Figure 10. “Public Deliverables” page 

 

 

Figure 11. “Scientific Publications” page 

 

The menu item “News & Events” (Figure 12) guides the website visitor to the webpage where news 
briefings regarding FORESIGHT project activities, along with the relevant photos, are presented. There, 
the visitor is able to find out more about the posted news and press releases in terms of project 
achievements and project activities. 
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Figure 12. “News & Events” page 

The menu item “Cluster” (Figure 13) expands to a submenu containing “Related Projects” and 
“Synergies” webpages respectively.  

 

Figure 13. “Cluster” page 

 

“Related Projects” and “Synergies” webpages are under development and will further showcase the 
collaboration FOREISGHT deploys along its objective’s spectrum with other EU funded Security 
Research projects. Knowledge exchange, clustering activities, synergies between FORESIGHT and other 
projects and the organization of joint events, will further increase the dissemination and 
communication impact of FORESIGHT. 
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The menu item “Cyber-Range Network” (Figure 14) leads to a dedicated webpage for a collaboration 
initiative created jointly from three EU funded projects: FORESIGHT, Cyber-MAR and SPIDER. The 
aforementioned projects created the “Cyber-Range Network” having as main objectives: 

§ to promote collaboration and to facilitate exchange of knowledge among them;  
§ to showcase their respective project results to a wider audience;  
§ to perform joint dissemination activities and to improve awareness regarding cybersecurity 

preparedness and training. 

 

Figure 14. “Cyber-Range Network” page  

Finally, the website visitor can communicate officially with the project consortium representative(s) 
through the menu item “Contact Us” (Figure 15). This webpage will provide the project stakeholders 
and public audience with the possibility to use an online contact form, corresponding to the project 
official e-mail project@foresight-h2020.eu for any inquires they may have about the FORESIGHT 
project. According to the issue addressed, the consortium partner specialized in this topic is notified 
to provide the appropriate response within five (5) working days. 
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Figure 15. “Contact Us” form 

2.1.3 Website statistics 

FORESIGHT website uses Google Analytics® plugin to gather and analyse relevant data. The use of this 
plugin is in accordance with GDPR mandates. It will provide FORESIGHT consortium partners, 
responsible with the Dissemination and Communication activities, useful insights, to be used for any 
necessary adjustment of the website. In this way, FORESIGHT website will remain relevant o the project 
stakeholders and public audiences. 

Table 3. Achieved KPIs 

Activity Measurable results  KPI (initialized from DOA) Actual Performance 

Website A dedicated website will be 
set-up (including an open 
access and restricted area). 
One of the website sides, the 
Project website side, will 
focus on the description of 
the project content, 
objectives and information on 
the involved partners. The 
restricted part of the website 
will enable exchange of 
documents and information 
between the partners. Links 

1000 visits year 1, 50% 
annual increase in 
visits/year => 5000+ visits 
year 4 

2730 visit until M18, 
(expected 1500), increase 
82% in visits/year 
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to the websites of the 
partners and relevant 
organizations will be 
featured. On the website the 
opportunity will be offered 
for external visitors to 
subscribe for the magazine 
and project updates.  

 

The overview of the FORESIGHT website statistics showcases a number of 2,730 visitors until M18 of 
the project (Figure 16). From the initial KPI of 1000 visits per year, the expectation for M18 mounts up 
to 1,500, exceeding the expectation by an increase of 82%. The website page views mount up to 7,434 
in 4,321 sessions made by the website visitors. The average session duration is measured to 53” per 
page viewed. 

 
Figure 16. “Audience Overview” 

Another factor to be monitored measuring the interest of the project audience is the returning visitors 
(Figure 17). It is observed that from the overall number of the FORESIGHT website visitors, a 77% 
consists the “New Visitors” and a significant percentage of 23% are the “Returning Visitors” of the 
website.  
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Figure 17. “Returning Visitors” 

Following to that, the behaviour of the new and returning visitors can provide useful insights (Figure 
18) regarding the proper function of the project website content which appears appealing to them. 
The way that the message is tailormade and is provided to the project stakeholders, is a success factor 
regarding the proper achievement of the dissemination and communication impact. At this point it is 
useful to underline the fact that the average session duration for the returning visitors is mounting up 
to 1’12”, which is considered to be a significant amount of time. 

 

Figure 18. “New & Returning Visitors insights” 

 

The FOREISGHT project website has already visitors from many countries around the globe and of 
course beyond EU Member States and other European countries (Figure 19). 
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Figure 19. “Global visitors” 

The Top 10 countries (Figure 20) include visitors from the project consortium partners and other 
countries. At this point it is worth to mention that visitors from the U.S. are ranking second for their 
preference to learn more regarding FORESIGHT activities and results. 

 

Figure 20. “Top 10 Countries” 

2.2 FORESIGHT Social Media 

The social network in use for the FORESIGHT project are a LinkedIn® Group, a LinkedIn® profile, a 
Twitter® account, and a YouTube® channel, all created, operated and maintained by the Consortium 
partner MINDS & SPARKS (M&S). The extensive use of those social media channels will maintain the 
high level of interest and keep the dissemination and communication impact among the project 
stakeholders. 

2.2.1 LinkedIn® Group 

The FORESIGHT project takes full advantage of the consortium network partners and business contacts 
using a highly professional medium: LinkedIn®. Furthermore, the Group creation option gives a 
potentiality among the project stakeholders and interested parties, to have the opportunity for an 
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online dialogue. This sharing of views and opinions relevant to FORESIGHT topics is a fertile ground for 
the definition of emerging considerations throughout the scope of the project. 

The statistics so far resulting from the activities in the FORESIGHT LinkedIn® Group (Figure 21) are as 
follows: 

§ Members: 103 
§ Posts: 48 

The FORESIGHT LinkedIn® Group can be accessed at: https://www.linkedin.com/groups/8865069/   

The members of the group are consisting a high number for the first 1 ½ year of the project lifespan. 
Of course, this ongoing process will be further elaborated in order to achieve an even higher number 
of members. This participation leads to an online interaction through the LinkedIn Group between the 
consortium representatives and the project stakeholders and public audience. 

 

 

 

Figure 21. FORESIGHT LinkedIn group 

2.2.2 LinkedIn® profile 

To further strengthen its presence on the LinkedIn® platform, FORESIGHT created a dedicated project 
profile to be constantly in touch with its network of stakeholders, as well as other interested third 
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parties from various sectors. In this way, members of the business networks, members of the academia 
and policy makers from the decision-making bodies and institutions may be ‘connected” directly to the 
FOREISGHT project and they are made aware of the project’s achievements. The profile can be found 
here: https://www.linkedin.com/in/foresight-project-5391a7198/ 

The statistics relevant to the FORESIGHT LinkedIn® profile (Figure 22) are as follows: 

§ Members: 110 
§ Posts: 38 
§ Likes: 261 

The members of the LinkedIn profile are invited to join and their connection is subject to willingly 
accept. Therefore, the number of these connections is considered to be satisfactory enough for the 
first 18 months of the project duration. It is worth to mention that the response of the audience 
expressed through the “Likes” acquired is significantly high too in response with the amount of the 
posts made by the project. 

 

Figure 22. FORESIGHT LinkedIn profile 

2.2.3 Twitter® account 

Twitter® is the mainstream medium of communicating information briefings and the quickest one. 
Briefings can be transmitted through Twitter® in a quick and simple way. Therefore, its use was a part 
of the strategic decision upon dissemination and communication impact on behalf of the FORESIGHT 
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consortium. In this way, FORESIGHT stakeholders and public audiences grant the possibility of most 
recent information especially throughout the duration of a project event. 

The Twitter® account of the project can be accessed at: https://twitter.com/FORESIGHT_H2020  

The statistics of the Twitter® account of FOREISGHT project (Figure 23) are as follows: 

§ Tweets: 117 
§ Following: 686 
§ Followers: 253 (Figure 24) 
§ Reach: 59.325 
§ Likes: 276 
§ Engagements: 1.145 
§ Profile visits: 6011 (Figure 25) 

FORESIGHT Twitter account statistics are showcasing a dynamic regarding the dissemination and 
communication impact of the project. The high number of Reaches depicts the expressed interest from 
the side of the audience. Taking into consideration the number of Followers which can be considered 
satisfactory, the 276 “Likes” and the 1,145 “Engagements” depict a positive trend towards a well 
implemented dissemination and communication plan. 

 

Figure 23. FORESIGHT Twitter account 
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Figure 24. FORESIGHT Twitter account Followers 

 

 

Figure 25. FORESIGHT Twitter account Visits 

2.2.4 YouTube® channel 

The FORESIGHT YouTube® channel (Figure 26) is available to the project stakeholders and public 
audiences. The YouTube® channel provides the project audience with promotional audio-visual 
material in the most popular format. The FORESIGHT Consortium takes full advantage of the 
communication impact that this medium can add up to the project’s public profile.  

FORESIGHT YouTube® channel:  https://www.youtube.com/channel/UCXwhbVlSHaS7i3srzSKNDXw 

Up to now there are available two videos: 

§ “FORESIGHT Project Cyber Range Diffusion” with 139 views (duration 00:01’:46”) 
§ “FORESIGHT Cyber Range Network: Joint Webinar” with 46 views (duration 2:00’:36”) 
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The first one is a promotional video showcasing the features and the technological solution to be 
provided by the FORESIGHT project, to the stakeholders and the public audience. The second video 
covers the full extent of the webinar for the “Cyber-Range Network”, a collaboration initiative created 
jointly from three EU funded projects: FORESIGHT, Cyber-MAR and SPIDER. The viewers are informed 
regarding the main objectives of this initiative which are: 

§ to promote collaboration and to facilitate exchange of knowledge among them; 
§ to showcase their respective project results to a wider audience; 
§ to perform joint dissemination activities; 
§ to improve awareness regarding cybersecurity preparedness and training. 

YouTube channel has 11 subscribers up to now, which is considered to be a low number. It should be 
underlined that the creation of the YouTube channel was not in the initial planning. FORESIGHT 
consortium decided to make it available for the project audience and in the future, more videos will 
be uploaded and the channel will be further advertised to increase the number of its subscribers.    

 

 
Figure 26. FORESIGHT YouTube channel 
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3 Conclusions 

Living in the COVID-19 era, it is more than obvious that the shift to the web-based services was the 
only way to conduct research related activities. As a result, the dissemination and communication of 
our research outcomes were performed mostly through the web. This shift to web-based activities due 
to COVID-19 restrictions turned the selection and the fine-tuning of the means to disseminate results 
and communicate the vision and scope of FORESIGHT to be characterized in two main pillars: 

§ Cross-consortium collaboration 
§ Responsiveness to audiences’ inquiries 

These two pillars constitute a solid base and a fertile ground to achieve the requested Sustainability 
Impact.  

The ongoing collaboration effort of the project consortium ensures the continuous monitoring of the 
project website and social media channels and maintains the audience’s interest. Websites and social 
media channels are “live organisms”, therefore, maintaining their content up to date while at the same 
time the responsiveness providing feedback to FORESIGHT audience is constantly efficient and 
effective. 

FORESIGHT also uses the website and social media channels to spread-the-word regarding the 
publication of its annual electronic newsletters, which presents ongoing activities and future project 
plans.  

From the very beginning of the dissemination and communication activities, the FORESIGHT 
consortium is working towards identifying any potential emerging communication threats. Under the 
same rationale, COVID-19 restrictions, were taken into consideration early enough, with the project 
consortium to decide and implement the appropriate courses of action. In a similar way, any risks that 
may occur in the future will be dealt accordingly.  

The results achieved so far depicted in the impact from the metrics of the FOREIGHT website and social 
media channels provided material that can support further dissemination and future exploitation. 

Emphasis is needed to be given regarding the dissemination benefits of the project activities. In 
specific, the audio-visual material produced during from the Cyber-Range Network synergy, along with 
the expressed interest from the part of the End Users provide a solid ground to further expand specific 
dissemination activities beyond the project lifespan.   

Eventually in the next period partners will have the opportunity to publish more results related to 
FORESIGHT solution development. 

The FORESIGHT website and social media will continue to constitute the project's official source of 
information and in the same time it will continue function as the linking bond between the project 
stakeholders.  



D12.9 Report on the project website and the social media channels (II) 
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